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    PURPOSEPURPOSEPURPOSEPURPOSE 
NuvaRing is a birth control that was approved 

by the FDA in September 2003. It is a flexible 

ring approximately 2 inches in diameter that 

a woman places inside of her at the 

beginning of a three week cycle.  When used correctly, NuvaRing has 

been proven to be 99% effective and is more convenient than the pill 

because it only has to be inserted once a month instead of taken 

every day.  The NuvaRing contains 2 types of hormones: estrogen 

and progesterone.  Once the ring is in place the hormones are 

released and absorbed into the bloodstream preventing ovaries 

from producing mature eggs.  There are possible risks and side 

effects when using this product.  In clinical trials involving 2500 

women, only 1% to 2.5% of women discontinued using NuvaRing 

because of side effects. 
 

Monitoring the discussion of NuvaRing on the internet is critical in 

order for the product's success.  It will facilitate the observation of 

people’s positive and negative feedback and will give a foundation 

to help NuvaRing to potentially improve customer satisfaction. 
 
 

METHODOLOGYMETHODOLOGYMETHODOLOGYMETHODOLOGY 
With the goal to find relevant opinions of NuvaRing we conducted 

our research by monitoring social media websites and searching for 

NuvaRing on search engines. Ensuring that the information was 

from January 1, 2009 until the present, each member had the 

responsibility of five findings which totals to fifteen discussions or 

comments. Social media sites such as Myspace, Facebook, and 

Twitter were searched for comments and conversations regarding 
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the brand. Also, Youtube was used to find video posts of public 

opinion or even parody. Blogs found on Wordpress were also 

imperative to our research. Google and Yahoo search engines 

allowed our team to locate the most relevant and most frequently 

visited of these sites. The credibility of our findings varied and most 

was collected using rankings from the individual’s blog profile and 

the use of the Alexa ranking system.  
 

RESULTSRESULTSRESULTSRESULTS    
The insight that we received from our research was that only 26.6% 

of consumers were satisfied with NuvaRing. 

 

Out of the four Twitters that we collected only one was pleased with 

NuvaRing. The others were either dissatisfied with the product or 

the advertising choices made by the company.  

 

Out of the six blogs that we accounted only one consumer was 

pleased with her choice of NuvaRing as her birth control. All others 

experienced negative side effects while using NuvaRing or 

expressed displeasure with the commercials that were airing about 

NuvaRing.   

 

Within the three Facebook conversations that were documented two 

were positive; both regarding their enthusiasm towards the products 

ease and practicality. The one negative post, however, was 

recounting a death of one family member due to complications from 

the insertable ring.  

 

Lastly, the two video blogs accounted from Youtube were adverse. 

One expressed concern for the birth controls ability to fall out. The 
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other video was of a young woman who was on NuvaRing and then 

became dissatisfied with its negative side effects and stopped using 

it. 
 
 

CONCLUSION CONCLUSION CONCLUSION CONCLUSION  
Within the year from January 1, 2009 until February 13, 2010, the 

dates in which we researched, customer satisfaction on the internet 

is overwhelmingly low. The results show that the majority of 

feedback about NuvaRing is negative.   

 

The public is not only dissatisfied with the birth control method but 

also with the commercial advertising used by NuvaRing. Much of the 

comments and conversations on social media sights were of people 

are annoyed with our commercials, outraged with the side effects, 

and confused and worried about the reliability of our product.  

There were some loyal customers who promoted our product, but 

their positive feedback was drowned out by the overwhelming 

number of complaints. Also, there were many parodies created and 

jokes based around or mentioning the brand that we feel has shed a 

more negative light than positive.   

 

Consequently, our product's reputation has become one that is 

scary for consumers and is not ideal for the goal of brand success.  


